. ZEBRA HIGH TECH FOR HIGH TOUCH

IGNITING GUEST INTERACTIONS AUTOMATING CONVENIENCE

Harnessing the power of consumers’ mobile devices is a vital Increasing technology usage to expedite
component of the hospitality industry’s technology renaissance mundane processes and service guests better
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PERSONALIZATION LOCATION TECHNOLOGIES

Learn more at
Differentiating the guest stay via unique personalized experiences b /h italit Making special offers based on preferences and locations
to strengthen loyalty and encourage repeat visits Wwww.zebra.com/hospitality such as step-by-step directions and reservation reminders
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