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Widowed women tace
steep tinancial challenges

They have more debt, less savings and lower confidence
in managing their finances.
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1. Start financial conversations early—Couples
should openly discuss their financial goals,
financial plans and end of life wishes with each
other. They should also share their financial
documents, records and passwords with
their spouse. By taking a proactive approach,
surviving spouses will have the information
and clarity they need to make smart financial
decisions following their loss.

2. Adopt a change mindset—\While people are
commonly encouraged not to make major life
decisions shortly after losing their spouse,
financial changes may be unavoidable.
Recognizing this impact and making strategic
and thoughtful decisions, with the support
of a financial advisor, can help the surviving
spouse safeguard their finances now and into
the future. Embracing a change mindset can
be empowering for widowed women as they
navigate their next chapter.

3. Map out what’s next—After losing a spouse,
widowed women often encounter new financial
challenges, from how to budget and save on
a single income to understanding their new
tax filing status and Social Security survivor
benefits. A financial advisor can help them map
out key financial decisions in the short and long-
term and offer tailored advice that meets their
needs.

4. Plan with the right team—Couples should
work together now to build an experienced team
that aligns with their values and helps them
navigate complex financial decisions. Ideally,
the team should include a financial advisor at
the center, with support from an attorney and
CPA to advise on legal and tax questions. This
helps ensure the surviving spouse is well-
positioned to accomplish their future goals.
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About Thrivent

Thrivent is a diversified financial services organization that helps
people achieve financial clarity, enabling lives full of meaning

and gratitude. Thrivent and its subsidiary and affiliate companies
serve more than 2.3 million clients, offering advice, insurance,
investments, banking and generosity products and programs
online and through financial advisors and independent agents
nationwide. Thrivent is a Fortune 500 company with $179 billion

in assets under management/advisement (as of 12/31/23).

Thrivent carries ratings from independent rating agencies which
demonstrate the strength and stability of the organization,
including an A++ rating from AM Best; an Aa2 rating from Moody's
Investors Service; and an AA+ rating from S&P Global Ratings.
Ratings are based on Thrivent's financial strength and claims-
paying ability, but do not apply to investment product performance.
For information on these ratings, visit the rating agency's website.
Dividends are not guaranteed. For more information about
Thrivent, For more information, visit thrivent.com. You can also find
us on Facebook and Twitter.

Thrivent is the marketing name for Thrivent Financial for Lutherans.
Insurance products issued by Thrivent. Not available in all states.
Securities and investment advisory services offered through Thrivent
Investment Management Inc., a registered investment adviser,
member FINRA and SIPC, and a subsidiary of Thrivent. Licensed
agent/producer of Thrivent. Registered representative of Thrivent
Investment Management, Inc. Advisory services available through
investment adviser representatives only. Thrivent.com/disclosures.

Thrivent and its financial advisors and professionals do not provide
legal, accounting or tax advice. Consult your attorney or tax
professional.

Thrivent provides advice and guidance through its Financial
Planning Framework that generally includes a review and analysis
of a client’s financial situation. A client may choose to further their
planning engagement with Thrivent through its Dedicated Planning
Services (an investment advisory service) that results in written
recommendations for a fee.

About Morning Consult

Morning Consult is a global decision intelligence company
changing how modern leaders make smarter, faster, better
decisions. The company pairs its proprietary high-frequency data
with applied artificial intelligence to better inform decisions on what
people think and how they will act. For more information, please visit
morningconsult.com.

Survey Methodology

This survey was conducted in May 2024, among a national sample
of 422 Female Widows. The aim was to understand the financial
preparedness and challenges faced by widows. The interviews
were conducted online, and the data were weighted

to approximate a target sample of adults in the United States based
on gender, education, age, race, and region. Results

from the full survey have a margin of error of plus or minus

5 percentage points..

The interviews were conducted online and the data were weighted
to approximate a target sample of Adults in the United States based
on gender, education, age, race, and region. Results from the full
survey have a margin of error of plus or minus 2 percentage points.

Contact:
Samantha Mehrotra, Senior Public Relations Manager,
samantha.mehrotra@thrivent.com.
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