
 

 

Press Release     

Vantiva Sells 22 Million Set-Top Boxes Powered by Android TVTM 
 

Represents 25% of this market segment worldwide 
 

Paris – April 16, 2024 – Vantiva (Euronext Paris: VANTI), a global technology leader enabling Network Service 
Providers (NSPs) to connect consumers worldwide, today announced that it has sold 22 million set-top boxes 
(STBs) powered by Android TVTM to date, strengthening its 25% market share as of the end of 2023 according to 
the latest Omdia STB 3Q23 report. Vantiva has deployed Android TV since it first became available, implementing 
more than 30 upgrades and providing the most Netflix, Amazon Prime Video and Disney+ certifications in the 
industry. Vantiva developed its first STB powered by Android TV in 2015 with SVELTE, followed by JADE in 2020, 
which is available with Google Assistant for voice control. In 2022, Vantiva introduced SOUNDSCAPE, a CSI 
Innovation Award winner, that combined a STB and soundbar into a single device.  

“Vantiva has been a significant partner in bringing the Android TV experience to customers around the world,” 
said Shalini GovilPai, vice president of TV, Google. “Vantiva reached an impressive milestone, and we’re looking 
forward to continuing to bring innovation and entertainment to viewers for years to come.” 
Since 2020, Vantiva contributed to the development and deployment of the Google Common Broadcast Stack 
software platform across a wide array of customer premises equipment (CPE) and consumer electronics devices 
used to access video services. The Google Broadcast Stack allows NSPs to integrate traditional broadcast streams 
and conditional access systems (CAS) with over-the-top (OTT) services to manage complexity and create more 
intuitive viewing experiences for subscribers. 
 
“Android TV represents a profound shift for consumers and NSPs by delivering a unified, user-friendly platform 
with advanced features, such as voice search and content personalization, transforming TVs into smart, versatile 
entertainment hubs,” said Leopold Diouf, senior vice president of the product division at Vantiva. “Vantiva has 
earned the reputation of delivering innovative entertainment experiences for consumers and operators, as 
shown by our NaviGate IQTM app that provides insight into consumer viewing habits through data analytics and 
machine learning. We thank Android TV and our valued customers and are grateful for their trust in developing, 
integrating and supporting cutting-edge set-top boxes around the world.” 
 
Vantiva proposes a comprehensive professional services package including ongoing software upgrades and 
security maintenance for several years after deployment in the field, positioning Android TV as a highly efficient 
and enduring solution in the competitive streaming landscape. 
 
Reaching 22 million STBs powered by Android TV sold is the latest strategic milestone in Vantiva’s ongoing 
commitment to providing open and innovative technologies for NSPs and Pay TV operators around the world. 
Vantiva’s goal is to bring seamless connectivity and premium entertainment experiences to consumers by 
creating best-in-class CPE and partnering with the most innovative companies in the connected home 
ecosystem. 
  



 

 

About Android TV 
From live TV, DVR, and on-demand to your favorite apps, get all the entertainment you love organized in one 
experience. Talk to Google Assistant to search for movies and shows, pause and rewind, and even start your DVR. 
Get answers to your questions, control smart home devices, and check your agenda – all with your voice. And use 
ChromecastTM built-in to bring photos, music, and more to the big screen. Do it all, more easily, in one place. 
Google, Google Play, Android TV and Chromecast built-in are trademarks of Google LLC. 
 

About Vantiva  

Pushing the Edge  

Vantiva shares are admitted to trading on the regulated market of Euronext Paris (VANTI). 
Vantiva, formerly known as Technicolor, is headquartered in Paris, France. It is an independent company which is 
a global technology leader in designing, developing and supplying innovative products and solutions that 
connect consumers around the world to the content and services they love – whether at home, at work or in 
other smart spaces. Vantiva has also earned a solid reputation for optimizing supply chain performance by 
leveraging its decades-long expertise in high-precision manufacturing, logistics, fulfillment and distribution. With 
operations throughout the Americas, Asia Pacific and EMEA, Vantiva is recognized as a strategic partner by 
leading firms across various vertical industries, including network service providers, software companies and 
video game creators for over 25 years. The group’s relationships with the film and entertainment industry goes 
back over 100 years by providing end-to-end solutions for its clients. 
Following the acquisition of CommScope’s Home Networks in January 2024, Vantiva continues its 130-year 
legacy as a global leader in the connected home market. 
Vantiva is committed to the highest standards of corporate social responsibility and sustainability across all 
aspects of their operations. 

For more information, please visit vantiva.com and follow Vantiva on LinkedIn and Twitter. 
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