
Sales Data for China's Singles Day Shopping Festival 2023 Reveals Robust Consumption 

Demand -- Syntun Release: China's Singles Day Shopping Festival GMV Reaches 1138.6 

Billion RMB 

 

The 15th Singles Day festival, commonly known as "Double 11", has drawn to a close. This 

year, all platforms strategically centered their focus on "low prices" with the aim of providing 

consumers with the best deals, aligning with the core principle of "Double 11". Alibaba Group, 

in particular, made "the lowest price across the whole network" its central objective, employing 

"dynamic price comparison" to ensure consumers receive optimal value for their money. 

 

JD.com not only adopted "Really Cheap" as its overarching theme but also underscored 

initiatives such as offering an extensive array of products available for immediate purchase, 

eliminating the conventional pre-sales model, and implementing "price guarantees covering 

over 800 million products for 30 days". Meanwhile, Pinduoduo carved out a niche in the 

fiercely competitive market through its enduring strategy of affordable pricing, exemplified by 

the "10 billion subsidy campaign," showcasing remarkable competitiveness. 

 

In the current economic landscape characterized by structurally slowing growth and a growing 

sense of consumer caution, the quest for "value" has gained significant prominence. For 

businesses and platforms, the imperative of retaining consumers and delivering enhanced 

shopping experiences has become a paramount concern. 

 

On the one hand, there is a need to augment the perceived "value" of consumption by refining 

product quality, innovating marketing strategies, and elevating service standards. On the other 

hand, a continuous commitment to enriching and optimizing the shopping experience is 

essential to invigorate consumers' shopping enthusiasm and meet their evolving demands. In 

light of these challenges, it begs the question: How did brands and platforms perform in sales 

this year? 

 

For the tenth consecutive year, Syntun, as a third-party platform, has monitored and released 

sales data for the Double 11, with the aim of providing the public with a more impartial and 

objective perspective on the data. According to Syntun, from 8:00 PM on October 31st to 11:59 

PM on November 11th (JD.com started from 8:00 PM on October 23rd ), the GMV of the major 

e-commerce platforms (only including traditional e-commerce platforms and livestreaming e-

commerce platforms) reached 1138.6 billion RMB, reflecting a year-on-year increase of 2.08%. 

 



 



 

 



 

The GMV of traditional e-commerce platforms was 923.5 billion RMB, and Tmall platform 

ranking first. 

 

Livestreaming e-commerce platforms performed brilliantly, with the GMV of 215.1 billion, 

and TikTok ranking first. 

 



 

In terms of new retail platforms, the GMV reached 23.6 billion yuan during “Double 11”, with 

the top 3 new retail platforms’ sales being Meituanshangou, JDtohome and Ele.me, respectively. 

 

Community group buying platforms did not have an outstanding performance with total sales 

of 12.4 billion yuan.  

 

The ranking of sales categories on traditional e-commerce platforms has remained relatively 

stable. The top ten sales categories, in descending order, are: Household appliances/electronics, 

Phones/Electronics, Clothing, Personal Care & Beauty, Shoes/Luggage, Computer & Office, 



Furniture/Home Building Materials, Foods/Drinks, Pregnancy&Baby/Toy, Sports & Outdoors. 

 

Among the popular sales categories, Household Appliances/Electronics recorded sales of 152.6 

billion yuan, Skincare reached 58.2 billion yuan, Personal Hygiene Products & Household 

Cleaning amassed 29.3 billion yuan, Cooking Ingredients saw sales of 22.7 billion yuan, 

Fragrance & Makeup amounted to 20.4 billion yuan, Health & Supplements garnered 14.8 

billion yuan, Snacks totaled 12.1 billion yuan, and Pet Foods reached 4.8 billion yuan. 

 

JD.com demonstrated a relative advantage in Household Appliances/Electronics, Personal 

Hygiene Products & Household Cleaning, and Cooking Ingredients. On the other hand, Tmall 

outperformed in the sales of Snacks, Skincare, Fragrance & Makeup, Pet Foods, and Health & 

Supplements during the Double 11. 

 

Several categories and prominent brands excelled during Double 11, showcasing impressive 

sales performances. Here are the details of their sales during Double 11:









 



 

 

The data in this report comes from the self-developed big data system by Syntun, which enables 

the monitoring, collection, processing and integration of information on public pages of e-

commerce platforms. The data is released after being calibrated by Syntun AI statistical model, 

and the calculation process is in compliance with statistical standards. All data is unaudited. 
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