Private Brand

The number of new product introductions has fallen during the pandemic, with Private Brands
Performance 2021 introducing nearly -34% fewer products in 2020 and -54% fewer in 2021.

But name brands dropped substantially more: -46% and -65%, respectively.
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Private Brand Performance 2021 Amidst inflationary concerns, Private Brands are reinforcing quality and value in key categories
although the price differential with some name brands is shrinking. In the paper products category,

Pa er Products for example, the price differential for facial tissue is on the rise because of name brand
p price increases, while bath tissue and paper towels price gaps have shrunk.
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Private Brand Performance 2021

2021 Top Private Brand Categories

Sales Change Versus Pre-COVID-19
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Potatoes Cleaners Testing Ingredients

+97%

Contraceptives

CATALINA



