"THE E-COMMERCE PLATFORMS SALES REPORT" BY SYNTUN: 2021 DOUBLE 11 SHOPPING
FESTIVAL, THE GMV REACHED 314.63 BILLION ON ONE DAY

The annual Double 11 shopping carnival has come to an end. As the largest shopping

festival in China, the “Double 11” could be the best stage for Chinese e-commerce
platforms to compete.

This year, during the warm-up phase, Tmall launched a feature called “grass planting
machine”, which means that the platform recommends products for users based on their

usual search behavior, and through the form of short video or celebrity recommendation to
show the characteristics of the product. Tmall also launched a “Top List” function to
provide users with the most popular brand names in each category, which saves time for
consumers to make decisions among various products and discounts.

In the pre-sale stage, the livestreaming e-commerce platforms such as Diantao (formerly
Taobao Live) achieved outstanding results with hundreds of millions of audiences and

nearly 100 billion in sales. In addition, it is not difficult to find that many platforms are
paying more attention to the shopping experience of consumers. While providing

unprecedented subsidies, Tmall and JD have advanced the pre-sale time from 00:00 to

20:00, so that consumers do not need to stay up late to buy discounted products. Taobao

has introduced an elderly model, with larger fonts to facilitate shopping for the elderly. JD
has made efforts on the logistics side and launched the "one-hour delivery" business,
which means that customers can receive the goods within one hour after purchase.

Syntun.com had continuously tracked the sales of "Double 11" and conducted a live

broadcast from 00:00 to 24:00 (GMT+8) on November 11, 2021. Let's take a look at the
performance of each platform, category, and brand on "Double 11" this year.

According to Syntun.com ， from 0:0:00 to 24:00 on November 11, the GMV of traditional

online retailer platforms was 314.63 billion yuan, a total of 1.16 billion pieces of packages
were generated, and the average transaction value was 271.8 yuan.

The GMV for each time period:

from 00:00 to 06:00 were 199.86 billion yuan;
from 06:00 to 10:00 were 34.16 billion yuan;
from 10:00 to 14:00 were 38.33 billion yuan;
from 14:00 to 19:00 were 23.37 billion yuan;
from 19:00 to 24:00 were 18.92 billion yuan.

Among the traditional online retailer platforms, the GMV of Tmall accounted for 57.79%,
ranking first; JD’s GMV accounted for 27.06%, ranking second; Buy Together took 6.4%,
ranking third.

In addition, the major traditional online retailer platforms have launched their cross-border
business, the GMV of cross-border business of “Double 11” was 31.5 billion yuan. Tmall
Global’s cross-border business accounted for a relatively high proportion of its total

platform sales, about 11.66%; the sales of JD Worldwide accounted for 7.22% of the total
platform sales of JD; Vip International and PDD International accounted for 6.29% and
0.17% respectively of their platform total sales.

Livestreaming e-commerce platforms performed brilliantly. During 11.1-11.11, the GMV of

mainstream platforms was around 73.76 billion. Among them, the GMV on November 1 and
st

November 11 were higher, which were 11.20 billion yuan and 8.23 billion yuan, respectively.
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In terms of platforms, Diantao ranked first in GMV, while Kuaishou and Douyin ranked second
and third respectively.

The new retail platform is gradually participating in “Double 11”. The mainstream new

retail platform’s GMV reached 19.72 billion yuan. The GMV of the new retail platform peaked
on November 1 . Taoxianda, Meituan and ELEME ranked in the top three.
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Community group buying platforms have begun to join the “Double 11” competition this

year, with GMV of mainstream platforms reaching 13.38 billion yuan during the 11.1-11.11
period. Meituanyouxuan, Duoduomaicai and Xingshengyouxuan were the three platforms

with the most GMV. The GMV of community group buying during “ Double 11” showed an

overall “V” trend, with the GMV on November 11 being the highest value for the entire
period.
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In terms of commodity categories, according to the monitoring by Syntun.com, the top 10
online shopping categories by GMV of this “Double 11” were: Household appliances &

electronics, Phones & Electronics, Clothing, Personal care & Beauty, Shoes & Luggage,

Computer & Office, Furniture & Home building materials, Foods & Drinks, Pregnancy & Baby
&Toy, Sports & Outdoors.

The number of brands participating in “Double 11” was 85238, and the number of SKUs was
around 52.58 million, the highest in history. In addition, during the promotion period, various
brands have taken advantage of the opportunity to launch new products. According to

Syntun.com, the number of new products launched during the “Double 11” period this year
accounted for 7.38% of all products, a significant increase over the same period last year.

From the perspective of brands, according to Syntun.com, the top 20 brands in GMV of various
popular online shopping categories on 11.11 are shown as the figure below:

The regional performance on “Double 11” was the same as in previous years. First-tier cities

and new first-tier cities have higher consumption. Among them, Shanghai, Beijing, and
Hangzhou were in the top three, Guangzhou, Shenzhen followed closely, Chengdu, Wuhan,
Chongqing, Nanjing, Suzhou ranked sixth to tenth.

All the above data is generated by the data recording system which was independently

developed by Syntun.com. Syntun.com promises to maintain an objective and neutral

position in the entire process of information aggregation, processing, and integration. If you
have any questions, please feel free to get in touch with us. Contact: info@ Syntun.com
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